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Raj Raheja

Heartwood Studios

BY HEATHER BUCKLEY
EAST BAY BUSINESS TIMES

“Being an entrepreneur is like running in
arace. You can come in first or last — either
way is better than sitting at home,” said Raj
Raheja, co-founder of Heartwood Studios,
a 3-D animation and visual effects studio
in San Ramon.

Raheja says his most significant entrepre-
neurial strength, as well as his weakness,
is that he is a restless soul and believes it’s
best to find a partner who complements
what you do best to insure the company will
be more balanced and successful.

“He is today, I am tomorrow,” Raheja
said about his business partner, Neil
Wadhawan.

Raheja tries to imagine himself out of
a job every day. He says one of his biggest
challenges is that there is not enough des-
peration in his life. Confident that success
isnot an issue, he wonders more about how
extreme his success will be.

In his early 30s, Raheja has already filled
three passports, drawing on his world-
wide travels — including those as a child
between Africa and India — for motivation
and drive.

He became an entrepreneur at 18, while
studying to be an architect at the School
of Planning and Architecture in New
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Raheja de51gned
trade- show booths that could be transported
in suitcases and used computer-screen
animation to sell the booths, using his
earnings to put himself through college.
He expanded his animation business to sell
stages for high-society weddings with his
aunt who ran a public relations firm.

After years of using animation to sell
different services successfully, Raheja met
Timo Wadhawan, who ran a construction
business and partnered with him to develop
Heartwood Studios. Soon after, Timo’s son,
Neil Wadhawan, joined the company as
CEOQ. The three have been developing the
3-D animation and visual effects studio
since 2002.

“We started the company on blind fai
said Raheja.

Heartwood Studios’ team of architects,
designers, engineers and modelers provide
real-time 3-D shopping solutions for the
likes of the Dallas Cowboy’s 3-D Pro Shop
and Kohler 3-D online design center and
high-end animation and simulation for the
defense industry. Current and previous cli-
ents include Whoopi Goldberg’s radio show,
“Wake Up with Whoopi” and Scott Adams’
“Dilbert’s Ultimate Home.”

“We are changing the entire user experi-
ence,” said Raheja, “My biggest challenge is
figuring out what not to do online.”



